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New Children’s Publisher Offers First “Big Breaks” 

To Next Generation of America’s Most Talented 

Author-Illustrators
for immediate release: July 1, 2006
“It’s kind of like American Idol for young children’s book illustrators,” explains Bruce Glassman, president and co-founder of Red Cygnet Press, a new children’s book publishing company. Glassman says that Red Cygnet has come up with a unique concept for children’s publishing. The San Diego-based press has formed partnerships with America’s most respected art schools and fine arts departments so each school’s most talented graduate and undergraduate students can submit proposals for the opportunity to be published. 

“It’s a win-win for both the students and for us,” says Joshua Gravin, the company’s vice-president and other founder. “Red Cygnet gets a highly motivated, exceptionally creative talent pool and the students get to begin their careers with a beautiful published book in their portfolios.”

In Fall 2006, the company will publish its first 8 titles, which will be created by students from prestigious schools, such as Atlanta College of Art, California Institute of the Arts, California State University, Long Beach, Corcoran College of Art & Design, Savannah College of Art & Design, School of Visual Arts, University of Georgia, University of North Carolina, Charlotte, Western Connecticut State University, and others. The books will be distributed nationally and internationally and will be available through all major wholesalers, retail channels, and at the Red Cygnet Press website: (www.redcygnet.com)


--more--

Red Cygnet Press was the original idea of co-founder Bruce Glassman, who had previously been in children’s publishing for more than 20 years. “The idea had been brewing for quite a while,” Glassman says, “I had always wanted to create a company that could tap into something new—under-utilized resources—in this case, the talent pool of America’s best art schools.”  

Glassman and Gravin got the company started by launching a highly targeted email and letter campaign to professors and administrators across the country. “We contacted nearly 1,500 individuals in all 50 states,” Gravin explains, “and the response was overwhelming.”  By the time their submission deadline arrived, Red Cygnet had more than 120 book proposals to review. And they only had 12 contracts to award. “The final decision-making was really tough,” Gravin says. “There were so many incredible submissions, we would have published most of them, if we could have.” 

The concept of the company, and the opportunity it provides, seems to have struck a chord with art students everywhere.  “The one thing you hear from almost all young illustrators is that they want to break into publishing but they have no idea how,” Glassman adds. “Through Red Cygnet Press, we’re saying to those people ‘Here it is. Here’s how.”

Professors and college/university administrators have been equally supportive of the company’s mission.  The professors have welcomed an opportunity to have their students gain more recognition from the “outside world” as well as get a leg up before becoming professional artists. For the colleges and universities, the finished books provide wonderful examples of the talent and creativity that can be found in their art programs. “The books are also great P.R. tools,” Gravin says with a grin. “Every book that gets out there is a beautiful advertisement for the school.”

The two publishers plan to expand their program every year. Currently, 20 titles are planned for 2007 and 30 for 2008.  “We’d love to do more, but we can only grow so fast,” Gravin says. 

And what about the name? Glassman explains, “Well, a cygnet is a baby swan. When they’re first born, cygnets look kind of drab and unremarkable, like baby ducks.  After they are nurtured, however, they grow into sleek, beautiful and graceful creatures. Our mission is to find the cygnets of today and help to turn them into the swans of tomorrow.”

For more information, go to www.redcygnet.com
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